GREEN ENERGY
CONSUMERS ALLIANCE

Elizabeth Mahony, Commissioner
Massachusetts Department of Energy Resources
100 Cambridge Street, Suite 900

Boston, MA 02114

ma-eeac@mass.gov

June 12, 2026

Re: Green Energy Consumers Alliance Public Comments on 2028-2030 Planning
Priorities

Dear Commissioner Mahony and members of the Energy Efficiency Advisory Council:

Thank you for the opportunity to make comments early in the process of developing the
2028-2030 Planning Priorities. Green Energy Consumers Alliance is a strong supporter of
the Mass Save program overall. At this time, we will make a few brief comments and
suggestions. We will continue to participate in the stakeholder process as it unfolds over
the next two years.

First and foremost, Green Energy Consumers Alliance places a high priority on
weatherization (air sealing and insulation) especially for low- and moderate-income (LMI)
households. We note that multiple councilors have already expressed that view. It simply
makes sense to identify and serve homes that need attention on the building envelope,
regardless of the heating source.

1. Programmatic: increase focus and align funding on cost savings measures such as
weatherization and air sealing of building shell (multiple councilors).
2. Programmatic: no cost insulation should remain.

We would also like to state our support for Connected Solutions and suggest the
possibility of expanding the scope of the program in terms of both technology and
eligibility. We are interested in incorporating more distributed energy resources (DERs) like
plug-in solar, small portable batteries, and smart panels into the program. We would also
like to see the program administrators expand eligibility for smart thermostat owners,
specifically for zoned and ductless HVAC systems. This ties into Governor Healey’s
Executive Order 654.
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1. Programmatic: grid service upgrades - demand side management to avoid grid
investments.
2. Affordability: demand reduction to avoid infrastructure stranded costs.

Green Energy Consumers Alliance is staunchly committed to accelerating heat pump
adaption with the three-year plan overall. We are especially interested in replacing electric
resistance space and water heating—especially in LMI households—and incorporating
window heat pumps into the program.

The 2025 Massachusetts and Connecticut Heat Pump Metering Study, presented by Mass
Save program administrators, identified energy savings when replacing electric heating
systems with heat pumps. The 2026 Heat Pump Water Heater Impact Study, also
presented by the Mass Save program administrators, demonstrates substantial energy
savings from replacing electric resistance water heaters with heat pump water heaters
(HPWH). In both cases, these energy savings translate to electric bill savings for residents.

1. Programmatic: focus on weatherization and heat pumps for delivered fuels /
electric resistance.

2. Programmatic: heat pump hot water heater solutions that work for large families
and multi-family buildings.

3. Programmatic: heat pumps- allow partial systems and back-up systems; one size
doesn’tfit all.

4. Affordability: address heat pump system costs, especially by reviewing complexity
of installs.

Window heat pumps have emerged as a renter-friendly electrification solution over the
past few years. We understand that the program administrators are working to establish
prescriptive incentives for window heat pumps. We believe that this technology deserves
recognition in the next three-year plan as an effective, affordable, and efficient solution to
decarbonizing multi-family and renter households.

1. Programmatic: increase small multi-family outcomes for renters.

2. Affordability: address heat pump system costs, especially by reviewing complexity
of installs.

3. Programmatic: focus on weatherization & heat pumps for delivered fuels / electric
resistance.


https://ma-eeac.org/wp-content/uploads/MA-HPMS-CT-R2246-Heat-Pump-Metering-Study-Final-Report_April_2025.pdf
https://ma-eeac.org/wp-content/uploads/Heat-Pump-Water-Heater-Impact-Study-Report-FINAL-2026-03-27.pdf
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We also find it important to mention that while we are in full support of the seasonal heat
pump rate, the program administrators should continue to market the new rate.
Consumers need more clarity and direct outreach about what the heat pump rate is, who
is eligible, and how to take advantage of this benefit. Greater knowledge and
understanding of the rate could increase the adoption of heat pumps (and other forms of
electrification).

Lastly, induction stoves, heat pump water heaters, and heat pump clothes dryers all
deserve greater support in the form of marketing and incentives. These appliances cost
significantly less than whole-home heat pumps. They can benefit almost every ratepayer
and can therefore be a gateway to whole-home electrification.

Sincerely,

Larry Chretien, Executive Director, and Becca Miller, Program Associate
Green Energy Consumers Alliance



