Good afternoon, my name is Brigitte Rooney. | was hired by BEAT to create a guide to the
Mass Save program as part of the education grant. Our goal with the guide is to assemble
information about the program in an accessible format - a single, well-organized,
comprehensive document that can be easily read and referenced, in order to reach
residents who have yet to participate, particularly in environmental justice communities.
We especially want to reach those who previously began the program but quit before the
upgrades happened due to confusion or complications.

My perspective is as someone who is new to Massachusetts, and new to energy efficiency
programs, but has a PhD in environmental science and engineering. My approach to this
work began with just scouring the Mass Save website. As it stands, the information
available about the program is difficult to follow, feels incomplete, potentially self-
contradictory, and contains confusing terminology that may just be outdated but is very
vague. It’s taken me many hours of reading, re-reading, and cross referencing to put
together my understanding of the program. If it is that difficult for someone with a PhD to
grasp, the lack of participation and frequency of backing out is not surprising.

| put together some questions about the program for the Utility sponsors in early May- | was
told they were working on getting responses together, but more than 5 weeks later none of
my questions have been answered. Some of the questions | feel should have been very
easy to answer, others may be more complicated but felt as if they should have been
addressed in the program creation. They are all questions that a potential participant may
need answered before they can decide if it’s worth proceeding. Some were just about
accessing the Home Energy Assessment — which is the main entry point into the program.
These questions have been sent around to other relevant groups in the network, and seem
to have stumped a lot of folks, so it’s pretty concerning.

Some of the upgrades incentivized in the program are serious projects that take a lot of
coordination, time, and money. As a rebate program where people are paying for things up
front, it is very important that customers have enough clear information to decide if it’s
actually feasible for them.

It’s fantastic that there is the education grant to inform the public about this great program,
but those doing the educating and outreach need to actually have correct and
comprehensive information themselves.

Thank you for your time and consideration.

Brigitte Rooney



